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Overall goals:
•Analysis of the 
role of com-
munication
and economic
relationships in 
European agri-
food chains

•Identification 
of the factors
influencing
communi-
cation and 
relationships
for farmers, 
processors & 
retailers

Framework 
theories:

•Industrial 
organisation

•Behavourial 
economics

•Relationship
marketing

•Social-cultural
economics

•Supply chain
management ...

-

Farmers

•Generation 
of estimates
for
population
parameters

•Execution of 
statistical
tests of 
hypotheses
which have
been
developed in 
WP1 and/or
WP2

•Evaluation of 
all project
findings from
all previous 
workpackages

•Derivation of 
recommen-
dations for
national and 
EU policy
making and 
business, 
focusing on 
possibilities to 
improve
economic
relationships
along the food
chain
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Improving the economic relationships along 
the food chain


